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After Dinner Bar

An opportunity to brand the after dinner bar area which is always a very popular watering hole at the end of

the evening.
Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press
At the Party =  QOpportunity to brand the after-dinner bar area

= 1xtable for 10 in a good position (worth £2,900)

= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage

* Free drinks and entertainment throughout the evening

= An After Dinner Party till 1am

=  Yourlogo on:
= the sponsors’ logo loop shown during the evening on the main and

repeater screens
= the sponsors’ page within the programme

Cost: £7,500 + VAT
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After Dinner Speaker

An opportunity to sponsor the after dinner speaker at the Summer Party 2014.

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party = 1xtablefor 10in a good position (worth £2,900 +VAT)
= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage
= Free drinks and entertainment throughout the evening
= An After dinner Party till 1lam
= Yourlogo on:
= the sponsors’ logo loop shown during the evening on the main and
repeater screens
= the sponsors’ page within the programme

Cost: £5,000 + VAT
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Goody Bag

An opportunity to sponsor the Goody Bag with chocolates or other leaving gift which will be given to all
guests as they leave on the night. The sponsor to provide both the bag and the contents

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party
= 1xtable for 10 in a good position (worth £2,900)

= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage

= Free drinks and entertainment throughout the evening

= An After Dinner Party till 1am

=  Yourlogo on:
= the sponsors’ logo loop shown during the evening on the main and

repeater screens
= the sponsors’ page within the programme

= Opportunity to provide goody bags for all guests

Cost: £5,000 + VAT
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An opportunity for front-cover sponsorship of the Guest List for the Summer Party. This booklet includes the
name and company of everyone who attends on the evening. It is widely used to facilitate networking on the
night and is also taken away by many of the guests.

Before the Party

At the Party

Cost:

Logo on e-flyers publicising the Party

Logo on the Party website with a link to your own site

100 word company profile on the Party website

Logo on advertisements in the trade press

Advance sight of the Guest List 2 weeks ahead of the Summer Party

Your logo on the front cover of the Guest List
Full page, 4 colour advert, inside the front cover of the Guest List
1 x table for 10 in a good position (worth £2,900)
1 x pre-dinner Rendezvous Bar, including drinks for your guests with logo
signage
Free drinks and entertainment throughout the evening
An After Dinner Party till 1lam
Your logo on:
= the sponsors’ logo loop shown during the evening on the main and
repeater screens
= the sponsors’ page within the programme

SOLD
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Menu Cards

An opportunity to brand the menus that are placed at each guest table setting.

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party
= 1xtable for 10 in a good position (worth £2,900)
= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage
= Free drinks and entertainment throughout the evening
= An After Dinner Party till 1am
=  Your logo on:
=  the sponsors’ logo loop shown during the evening on the main and
repeater screens
= the sponsors’ page within the programme

= Branding of the menu cards

Cost: £4,000 + VAT
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Quiz
An opportunity to brand the table Quiz and provide prize(s!) for winner(s) All tables will be asked to participate
in the quiz — 10 questions relating to the Natural History Museum and the Property Industry

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party
= 1xtable for 10 in a good position (worth £2,900)
= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage
= Free drinks and entertainment throughout the evening
= An After Dinner Party till 1am
=  Yourlogo on:
= the Quiz Question Sheets
= the sponsors’ logo loop shown during the evening on the main and
repeater screens
= the sponsors’ page within the programme
= Acknowledgement of your sponsorship by the President when he announces
the winner
= QOpportunity to present the prize

Cost: £5,000 + VAT
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Pre Dinner Reception

An opportunity to sponsor the pre-dinner drinks reception in Waterhouse Way at the Natural History Museum.
This striking space provides a great environment to get the event off to a good start and a great backdrop for
sponsorship branding.

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party =  QOpportunity to brand the pre-dinner bar reception area
= 1xtable for 10 in a good position (worth £2,900)
= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage
= Free drinks and entertainment throughout the evening
= An After Dinner Party till 1lam
= Yourlogo on:
= the sponsors’ logo loop shown during the evening on the main and
repeater screens

= the sponsors’ page within the programme

Cost: £6,000 + VAT
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Table Centres

An opportunity to provide a centrepiece for each table at the dinner. This could be a floral design, ice sculpture
or something completely different

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party
= 1xtable for 10 in a good position (worth £2,900)

= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage
= Free drinks and entertainment throughout the evening
= An After Dinner Party till 1am
=  Yourlogo on:
= the sponsors’ logo loop shown during the evening on the main and
repeater screens
= the sponsors’ page within the programme
=  Opportunity to brand the table centre, either directly or by including a card
with your logo and short message

Cost: SOLD
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Table Numbers

An opportunity to brand the table numbers on each table at the dinner

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party
= 1xtable for 10 in a good position (worth £2,900)
= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage
= Free drinks and entertainment throughout the evening
= An After Dinner Party till 1am
=  Your logo on:
= all guest table numbers
= the sponsors’ logo loop shown during the evening on the main and
repeater screens
= the sponsors’ page within the programme

Cost: SOLD
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Tickets

An opportunity to sponsor the E-Tickets which are sent out to table hosts for all their guests.

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press
= Logo at the top of the E-Ticket
= Space on E-Ticket for your message (200 words)

At the Party
= 1 xtable for 10 in a good position (worth £2,900)
= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
sighage
= Free drinks and entertainment throughout the evening
= An After Dinner Party till 1lam
= Yourlogo on:
= the sponsors’ logo loop shown during the evening on main and
repeater screens
= the sponsors’ page within the programme

Cost: SOLD
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Wine Collars

An opportunity to brand the collars placed on all the wine served during the dinner. A number of bottles will be
placed at each table and will be topped up by hosts throughout the meal.

Before the Party = Logo on e-flyers publicising the Party
= Logo on the Party website with a link to your own site
= 100 word company profile on the Party website
= Logo on advertisements in the trade press

At the Party
= 1xtable for 10 in a good position (worth £2,900)

= 1xpre-dinner Rendezvous Bar, including drinks for your guests with logo
signage

= Free drinks and entertainment throughout the evening

= An After Dinner Party till 1am

=  Your logo on:
= the sponsors’ logo loop shown during the evening on the main and

repeater screens
= the sponsors’ page within the programme

= QOpportunity to provide branded wine collars

Cost: SOLD
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